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Introduction

Football has always been much more than just a 
game. Football organisations all across the world 
have supported their communities throughout the 
beginning of the pandemic and have launched new 
initiatives to help people stay safe, active and healthy. 
Unfortunately, people rarely see the stories of the 
excellent daily work being done through football 
organisations’ community and social development 
initiatives.

We believe that all European clubs, leagues and 
FAs go above and beyond organising a game with 
22 players on the pitch. Therefore, in order to 
showcase and further broaden the reach of 
Community and Social Responsibility in the 
European Football, the #Morethanfootball 
Action Weeks were established in 2017. 

The #Morethanfootball Action Weeks are a global 
campaign for the European Football community 
to showcase the impact of their community 
and social responsibility activities. During the 
#Morethanfootball Action Weeks, the participating 
organisations celebrate the work they do on and off 
the pitch on local, national and international level. 
Following the success of the campaign in the first 
three years, the 2020 #Morethanfootball campaign 
will bring together the biggest team of football clubs, 
players, leagues, FAs and fans. Join us! 
We are one team. We are #Morethanfootball. 
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#morethanfootball action weeks

The #Morethanfootball Action Weeks are a global campaign 
for the European football community to showcase the impact 
of their community and social responsibility activities and 
programmes. Supported by the UEFA Foundation for Children, 
the ECA and the European Football for Development Network, 
the campaign provides the wider European football family with 
a platform to inform and engage with fans and stakeholders on 
their Community and Social Responsibility activities and raise 
awareness of the transformative role European club football 
can play in changing peoples’ lives for the better.

During the #Morethanfootball Action Weeks, the participating 
organisations celebrate the work they do on and off the pitch 
on a local, national and international level. 

This can be done through many different ways and new and 
creative initiatives are always encouraged.  The previous years 
have included activities such as special match-day activities, 
digital campaigns and the use of more traditional media 
methods such as banners, billboards, posters and brochures. 

Organisations are encouraged to participate in online 
challenges emphasising the power of football and what 
#Morethanfootball means to them. Social media is an 
awesome tool to show the transformative power of football. 
The hashtag #Morethanfootball will be used by the 
participating organisations to spread and share the message. 
2020 is the fourth year of the #Morethanfootball Action Weeks 
and will build on the previous years success and growth in 
engagement and reach.

The 2020 #Morethanfootball Action Weeks 
will be launched on the 15th of September 
2020 and will continue through until the 
11th of October 2020.    

What are the 
#Morethanfootball Action Weeks

When are the 
#Morethanfootball Action Weeks

15.09.2020 - 11.10.2020 
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#morethanfootball action weeks
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The #Morethanfootball Action Weeks are for all stakeholders 
in European football who would like to showcase the social and 
community work they are doing.  This includes: 

• European clubs and their respective foundations 
 or community trusts 
• Football leagues and associations
• Player associations 

It doesn’t cost anything to take part in the #Morethanfootball 
Action Weeks.  The campaign resources including the 
watermark, label and landscape text are available for download 
for free via https://www.morethanfootball.eu/resources. 

Any questions or queries regarding any of the resources, 
how to use them or the campaign in general can be directed 
to the e-mail actionweek@morethanfootball.eu. 
Suggestions and innovative ideas are always appreciated 
and we encourage organisations to get in touch if they have 
any questions or proposals for the Action Weeks.

Who can participate

Why using #Morethanfootball
Football has the power to transform lives. We are seeing it 
since the start of the pandemic. We can see it 
every matchday, we can see it in all our social projects. 

Clubs, leagues, associations and their foundations have 
understood that the exponential growth in popularity and 
commercialisation of the game brings responsibility along. 
Community and Social Responsibility (CSR) is relevant for 
all stakeholders in football. There are already amazing 

programmes, initiatives and collaborations using the power 
of football to spread values like solidarity and Fair Play while 
tackling challenges like social inclusion, discrimination, 
sustainability and employment. 

But whether fans nor the media are aware of it. It’s time to 
change that. The #Morethanfootball Action Weeks are the 
perfect opportunity to show fans, media and sponsors the 
excellent work carried out by your organisation.
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our team!  
Join Here are some reasons 

why you should 
participate:   

Your organisation can benefit from the momentum. 
33 million people were reached online last year.  

CSR is an efficient way to engage with fans and 
the local community. Social engagement leads to 
loyalty. 

Showing your social commitment, improves your 
image and leads to accountability. Furthermore, 
you have the chance to win the More than Football 
Award and a fully branded mini-pitch from Musco 
Lighting. 

Team up with fans and organisations in 
your local community and create long-lasting 
partnerships. 

Let people know that you are a forward-thinking 
organisation and that you are tackling current 
and future challenges like social inclusion and 
sustainability. 

Visibility –

Support –

Reputation –

Partnerships –

Role model –

JOIN our team!
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During the #Morethanfootball Action Weeks, organisations 
can showcase their CSR work in any way they wish and there 
are numerous ways to do this.  Community programmes can be 
promoted during home games, in matchday programmes or on 
LED walls. The European football family is encouraged to publish 
dedicated content on their websites and through their social 
media channels, stadium billboards and website banners.
In addition, video content on existing programmes can be 
created or re-published and fundraising for community 
activities can be organised. Everything is possible, the only thing 
that is asked is that the #Morethanfootball label, wordmark and 
/ or hashtag is included in the content and posts.

Some inspiration from previous year’s campaign

• Hosting walking football tournaments
• Organising fundraising at match days
• Creating specially made t-shirts for players to wear 
 when entering the pitch for a game and then offering 
 them signed as a prize in a competition 
• Publishing CSR reports
• Giving blind-stadium tours and audio descriptive   
 commentary of the game
• Participating in and organising charity runs
• Hosting gala dinners
• Organising photo competitions or photo shootings
• Welcoming refugees at match days
• Collecting electronic devices to be recycled 
 for a good cause
• Visiting schools or inviting children to training facilities

#Morethanfootball Action Days 
Organisations are invited to link their Action Weeks activities 
to the official #Morethanfootball agenda. For most of the days 
of the Action Weeks, the #Morethanfootball agenda assigns a 
relevant topic. The agenda embraces several International Days 
which occur during the Action Weeks such as the International 
Day of Peace. The other days are dedicated to important social 
topics with a focus on working towards the UN Sustainable 
Development Goals.  Clubs, foundations, leagues and FA’s are 
encouraged to dedicate their respective CSR activities to the 
different themes, this is however not a requirement. 

Furthermore, we invite all participants to support 
European Week of Sport, the Special Olympics European Football 
Week and the Fare #FootballPeople action weeks.

Here are some reasons 
why you should 
participate:   

How to participate

#Morethanfootball Action Weeks 2020  |  Information Pack and Toolkit

How to participate
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#more than football Award powered by Musco Lighting 

More than Football Award

Criteria for the More than Football Award 
powered by Musco Lighting 

 The project needs to be promoted by the club, league 
 or FA during the More than Football Action Weeks. 

 The project needs to be delivered by the club, league 
 or FA and cannot be an external initiative that is 
 supported by the club, league or FA. 

 The project must have a proven positive impact 
 in the community.

 The project can be replicated by different sized clubs,  
 leagues and FAs in Europe.

1

2

3

4

The winner of the 2020 More than Football Award powered by 
Musco Lighting will receive a fully branded mini pitch for their 
club in addition to the recognition of having implemented 
the most innovative and impactful Community and Social 
Responsibility programme in European football.

Shakhtar Social won the first More than Football Award at 
the 13th EFDN Conference in Barcelona in November for their 
“Come On, Let’s Play” project. This year, we will hand out 
again the Award for the best initiative promoted during the 
#Morethanfootball Action Weeks, which will be assessed 
not only on the content of the programme but also on the 
creativity and the level of promotion.

In order to be eligible for the awards, organisations 
should register details of their events and activities 
and send the application form (download) to 
actionweek@morethanfootball.eu. 
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#more than football Award powered by Musco Lighting 

Timetable for 
More than Football Award:
 
15th of September 2020 • Kick-off Action Weeks and    
  Opening of the Award application 

15th of October 2020 •  Deadline for Award applications 

25th of October 2020 •  Announcement of Award shortlist 

10th of November 2020 •  More than Football Award ceremony   
  at 14th EFDN Conference 

The shortlisted projects have the opportunity 
to present at 14th EFDN Conference. 

“It is an honour 
to receive the 

More than Football Award. 
This award is not only 
a recognition but also 

a great motivation for us 
to continue with 

“Come On, Let’s Play” and 
our other programmes.” 

Inna Khmyzova, Director of 
Shakhtar Social Foundation

Watch: More than Football Award 2019
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#WeareMorethanfootball challenge 

Be part of the 
#WeareMorethanfootball challenge  
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 Your task: 

• Create a video and/ or a photo collage including 
statements from persons answering the questions: 

 Why is your organisation #morethanfootball? 

• Put different video sequences together or create a 
collage/gallery of photos with people holding different 
key words towards the camera. 

• You can also show us your “line-up” by filming players, 
beneficiaries, staff members, coaches and volunteers 
standing besides each other as you know it from 
professional matches before kick-off. Feel free to add the 
club, champions league or national anthem. 

• Challenge three other clubs, league, FAs or partner 
organisations to do the same.

• Use #Morethanfootball campaign material if possible. 

• Use #Wearemorethanfootball #Morethanfootball in the  
post of the video/ photo. 

• Publish your challenge on 15th September or 
 throughout the Action Weeks.

The goal of the challenge is to show the faces behind the slogan „We are 
morethanfootball“. Show everyone the staff members, participants, players, coaches, 
club representatives and partners that are involved in your CSR-projects. 
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Posting content 
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Professional clubs, leagues, associations, national teams but 
also fans and grassroots clubs are invited to join the challenge  
and showing that football is about:  

• Integration (refugee team/ refugees in the team, 
 projects like Welcome through football) 

• Volunteering (the team in action offside the pitch, 
 projects like Community Champions League) 

• Inclusion  (disability or amputee team) 

• Health (projects like Walking football and Active Fans) 

• Diversity (LGTB+ team, refugee team, projects 
 like Welcome through football and SRtRC) 

• Community (Project participants, staff of the foundation  
 or supporter groups) 

• Education (Schools, hub for children, projects like 
 Scoring for Health) 

• Teamwork (Community coaches, foundation staff,   
 volunteering activities) 

Posting 
content 

Morethanfootball / @eumorethanagame

@morethanfootballactionweeks

Morethanfootball / @morethanfootballactionweeks

To make sure that we can 
include you in the Impact Report  
be aware that you post with 
#morethanfootball and tag us 
in the photo or the caption:
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#MORETHANFOOTBALL ACTION WEEKS  RESOURCES

The #Morethanfootball website is the primary platform 
for showcasing the football-based community efforts of 
all participants in the campaign. The website engages with 
fans and stakeholders, providing them with stories on how 
football has changed thousands of lives. 

To ensure coverage on the #Morethanfootball website, 
organisations can send activities and supportive material 
to actionweek@morethanfootball.eu. 

A Media Kit can be downloaded for free from the 
#Morethanfootball website. The Media Kit includes the 
wordmark, label and website banner graphics in various 
formats such as PNG for use with Adobe Photoshop or EPS 
for use with Adobe Illustrator. Participants are encouraged to 
incorporate the #Morethanfootball visuals according to their 
brand guidelines and detailed instructions on how to do this 
are also available in the resources section of the 
#Morethanfootball website. 

#Morethanfootball Website / www.morethanfootball.eu

Mediakit

# Morethanfootball 
 resources

https://www.morethanfootball.eu/resource/morethanfootball-multimedia-kit/
https://www.morethanfootball.eu/resources/
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#MORETHANFOOTBALL ACTION WEEKS  RESOURCES

#Morethanfootball Visual Material

During the Action Weeks, organisations are encouraged to include a set of visuals in their content and posts to 
demonstrate their participation in the Action Weeks and to showcase the wider impact of CSR in European football.

In order to communicate and promote the 
Action Week activities, the following visuals are available: 

        #Morethanfootball Wordmark
        =Morethanfootball Label

 #Morethanfootball Wordmark 
 The wordmark, specifications and implementation information are found in the media kit 
 or the image of the wordmark can also be downloaded directly from the Resources section 
 of the www.morethanfootbal.eu website.

•  example of using the #Morethanfootball Wordmark: 

1

2

1
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#MORETHANFOOTBALL ACTION WEEKS  RESOURCES

 =Morethanfootball Label 

 The label, specifications and implementation information can also be found in the media kit 
 or the image of the label can be downloaded directly from www.morethanfootball.eu. 

 
 Please note: The organisation’s logo should be placed in front of the     
 =Morethanfootball label, in order to convey the message that an organisation 
 is more than football as per the examples below.

•  example of using the #Morethanfootball Label: 

These logo’s can be used all year round when communicating CSR programmes 
and activities to support and promote the ongoing #Morthanfootball movement. 

2

!
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MATCHDAY EVENTS

These logo’s can be used all year round when communicating CSR programmes 
and activities to support and promote the ongoing #Morthanfootball movement. 

LED-boards  

The website banner graphics can be used to create LED displays using the Club Logo = Morethanfootball 
on pitchside advertising boards and scoreboards during matches as shown below. 

Match days provide a powerful opportunity for clubs to 
demonstrate how they are much #Morethanfootball. 
Designated fixtures with special matchday activities for 
fans are a great way to engage with large audiences. 
Additionally, #Morethanfootball LED-boards and videos 
can be shown in the stadium at home games to encourage 
the audience to participate and share why they believe that 
football is #Morethanfootball.  

Further examples, to name just a few, include fundraising at 
match days, inviting disadvantaged population groups to the 
stadium, organising a unique player mascot experience for 
children or community engagement related activities in 
match day fan zones and hubs.

#Morethanfootball activities

Match Days
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MATCHDAY EVENTS

Last year, the UEFA Foundation for Children made it possible 
for the #Morethanfootball campaign to be displayed on LED-
boards during the UEFA Champions League and UEFA Europa 
League Quarterfinals, providing huge worldwide exposure of 
the message that football is much more than just a game. To 
give an insight of the reach this had, even without counting 
the millions of viewers watching live and highlight clips on 
TV, online, through social media or OTT platforms, the total 
attendance for these matches in the stadiums was 778,779.

Along with the club logo, the = Morethanfootball landscape logo can also be used for flags, banners, shirts and other 
promotional material as per the examples from the previous years below: 

Montrose FC                                                                                         
Montrose, Scotland  

Montrose FC distributed more than 2000 free tickets to 
community programme participants for their home match 
against Stenhousemuir. During the pre-match and at the 
half-time, the club showcased their #Morethanfootball flag 
displays with their flag bearers forming a guard of honour 
for both sets of players and their 11 mascots, who were made 
up of participants of their various community programmes 
with ages ranging from 2 to 92 years old.

UEFA Champions League and UEFA Europa League

Banner and Promotional Material 
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MATCHDAY EVENTS

PSV Eindhoven                                                                                   
Eindhoven, the Netherlands   

PSV Eindhoven held a special match day devoted to the 
PSV Foundation and the More than Football campaign.  
During their warm-up, the players wore shirts with the 
#Morethanfootball logo. They also kicked off a new fan 
initiative FAN of the Match at a distance which through 
the use of a robot enables a fan who cannot attend the match 
due to illness to have the opportunity to join the line-up, 
watch the game and join the players during their lap of honour. 

GNK Dinamo Zagreb
& NK Inter Zapršić                                                                                         
Zagreb, Croatia  

During GNK Dinamo Zagreb’s home game against NK Inter 
Zaprešić, the scoreboards displayed a huge GNK Dinamo 
Zagreb=Morethanfootball advertisement. Both teams 
also stood together along with the match officials and 
mascots before the kick-off to hold up a huge Dinamo 
Zagreb=Morethanfootball banner.
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MATCHDAY EVENTS

Before kick-off the first team players of Legia Warsaw and Jagiellonia 
Białystok showed the Legia Warsaw=Morethanfootball banner. The 
Legia players also wore special #Morethanfootball shirts for their warm-
up. The club then organised an online competition through their social 
media channels where fans could win the signed shirts by answering the 
question: “Why is football more than football?”

Legia Warsaw 
& Jagiellonia Białystok                                                                                         
Warsaw, Poland   
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COMMUNITY EVENTS

Community events

Campaign activity:  ‘Unbreakable’ wall, stadium tour and 
other activities 

Asteras Tripolis FC arranged a variety of activities throughout 
the campaign. One of these being the creation of a wall that 
doesn’t ‘break’ with social messages posted by their fans to 
highlight the special impact football can have in society. 
As part of the education focus day, the club hosted local 
schools and Universities for a special visit to their 
Theodoros Kolokotronis Stadium. As well as football games, 
experts from Asteras spoke with the students about the 
role and the importance of football in our society.

Asteras Tripolis FC                                                                                    
Tripoli, Greece   

Specific community event can be held over the course of the #Morethanfootball Action Weeks 
like some of the examples from last year below: 

Apollon Limassol FC                                                                              
Limassol, Cyprus     

Campaign activity: School visit discussions

Apollon Limassol FC first team players attended a local school 
to discuss equality, the fight against racism and school bullying 
with young pupils and teachers. This campaign aims to bring 
together hundreds of people from the local communities to 
work together in tackling and fighting discrimination. They also 
discussed a new campaign ‘Apollon_DriveSafe’ which raises 
awareness of the high rates of fatal accidents in Cyprus and 
promotes driving consciousness and safety on the road.
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COMMUNITY EVENTS

Campaign activity: Special training session

Shakhtar Social organised two events for children with 
disabilities on World Down Syndrome Day (March 21) and 
for World Autism Awareness Day (April 2). 45 children with 
Down syndrome and autism attended training sessions at 
FC Shakhtar facilities. The 2019 Morethanfootball Action 
Weeks was also the kick-off of ‘Come On, Let’s Play!’ on April 
9th, with 160 kids from 8 different teams taking part equipped 
with football kits and t-shirts with the Morethanfootball logo.

FC Shakhtar Donetsk                                                                                         
Donetsk, Ukraine   

Campaign activity: Hat-Trick project

During the 2019 Morethanfootball Action Weeks, SL Benfica 
organised a number of activities including Walking Football 
Regional tournaments, sessions and tournaments as part of the 
“Para ti Se não faltares!” project, and a race integrated into the 
Lisbon Marathon. The Foundation also took the opportunity 
to launch a new project called ‘Hat-Trick project’ which targets 
young adults. In addition to the professional courses, participants 
get access to a pack of sports sessions, experiences and prizes in 
exchange for their school attendance and overall behavior.

SL Benfica                                                                                         
Lisbon, Portugal  
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ONLINE EVENTS & CAMPAIGNS

Cardiff City FC                                                                                         
Cardiff, Wales 

Campaign activity: Programme for veterans

Cardiff City FC Foundation highlighted different projects 
such as ‘Tea and Toast’. The project provides sessions to 
encourage veterans to take part in physical activity while 
also building new connections. Through making social media 
content available, the foundation showcased in what way 
the programme helps participants to increase self-confidence, 
improving sociability and keeping them active.

Online campaigns

Campaign activity: Club social impact

During the #Morethanfootball Action Weeks, Juventus FC 
delivered a wide-reaching communication campaign 
to raise awareness for their different community 
programmes they are delivering. The club made content 
on their social media channels to highlight initiatives like 
their teams with cognitive-relational disabilities. 
Through this online campaign, Juventus FC reaffirmed that 
there are no limits or barriers to playing and enjoying football.

Juventus                                                                        
Turin, Italy     

Organisations also created specific #Morethanfootball online campaigns promoting their various 
CSR initiatives and projects. 
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ONLINE EVENTS & CAMPAIGNS

Heart of Midlothian                                                                                         
Edinburgh, Scotland 

Campaign activity: Support Big Hearts in your own way

Big Hearts launched ‘Support Big Hearts in your own way’ 
online campaign. Shared on social media, the campaign 
was aimed at demonstrating that any supporter can do their 
bit to make a difference through their ‘Big Hearts Supporters’ 
volunteering programme or other charities in the community. 
The campaign shared this message with examples such as: 
sharing a cup of tea will help an older person feel less alone 
or changing a light bulb will enable a disabled person to stay 
comfortable in their home. The secondary aim of the campaign 
was to emphasize all the various areas Big Hearts is involved 
to support older people without delivering any 
football-related activities. 

Campaign activity: Food and clothing drive

As part of the ‘Ending poverty & hunger’ focus day, Omonoia FC 
highlighted one of their food and clothing campaigns. The club 
collaborated with a Facebook group which enables people 
to offer to donate food, clothes or anything which could be 
of value to people in need. Omonoia FC also asked people to 
bring donations on a match day. The club actively promoted 
the drive through social media, their website and through 
Cypriot news websites. 

Omonoia FC                                                                                         
Nicosia, Cyprus   



Social Media again played a huge role in the success of the 3rd 
edition of the Morethanfootball Action Weeks with the majority 
of the communication and content being published across Twitter, 
Instagram and Facebook.  Participants from some of the biggest 
European organisations all the way through to grassroots and 
amateur clubs used the #Morethanfootball on their different social 
media platforms to make people aware of the campaign’s universal 
message. 

The message reached 33 million people on social media, 
15 million more than the 2018 campaign. Participating clubs, 
partners and organisations as well as EFDN contributed to the 
success by publishing 1,114 posts on social media. Fans from all 
over the world liked, shared, retweeted and commented on these  
posts and sent also their own messages including #Morethanfootball. 
In total, 284,825 social media interactions were counted.  

It hasn’t only been participating football organisations who have 
embraced the #Morethanfootball hashtag in previous years with it 
being used by fan-accounts, amateur clubs, CSR project initiatives, 
general football fans and many other organisations active in the 
field of football. 
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Morethanfootball / @eumorethanagame

@morethanfootballactionweeks

Morethanfootball / @morethanfootballactionweeks

To make sure that we can 
share your posts on social media 
and add them to our website 
please tag us in your posts:
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#MORETHANFOOTBALL ACTION WEEKS  SOCIAL MEDIA

 Social Media
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#MORETHANFOOTBALL ACTION WEEKS ON INSTAGRAM

#Morethanfootball Action Weeks on

 Instagram
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#MORETHANFOOTBALL ACTION WEEKS ON INSTAGRAM
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#MORETHANFOOTBALL ACTION WEEKS ON FACEBOOK

#Morethanfootball Action Weeks on

 facebook
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#MORETHANFOOTBALL ACTION WEEKS ON FACEBOOK
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#MORETHANFOOTBALL ACTION WEEKS ON TWITTER

#Morethanfootball Action Weeks on

 twitter

#Morethanfootball Action Weeks 2020  |  Information Pack and Toolkit



#MORETHANFOOTBALL ACTION WEEKS ON TWITTER
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#MORETHANFOOTBALL LABELS CAMPAIGN

For the 2019 Morethanfootball Action Weeks, Juventus and Inter Milan took the opportunity to showcase 
their support for the campaign to their global fanbase by posting their Inter Milan=Morethanfootball and 
Juventus FC=Morethanfootball labels on all their different social media language accounts:

Inter Milan

Juventus FC

# Morethanfootball 
 labels campaign
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Magazines, flyers and Poster

Publishing magazines, flyers and posters and distributing them at home matches of the first team 
can be an effective way to raise awareness of the club’s community activities.

Newspapers / 
News Website
Use your own website and partnerships 
with newspapers and other news websites 
to promote your community activities.  

Traditional Media 

TRADITIONAL MEDIA
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TRADITIONAL MEDIA

At the end of the #Morethanfootball Action Weeks an Impact 
Report will be released presenting information on the reach of 
the campaign and thus the participating organisations which 
will be measured through a range of analysis tools.  The report 
will be published on the #Morethanfootball website as well as 
through the respective social media channels.  All participating 
organisations can request a printed copy of the report. 

#Morethanfootball Action Weeks 2020  |  Information Pack and Toolkit

Evaluation & 
dissemination
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  Campaign
  schedule 

#Morethanfootball Agenda 2020

The campaign activities can be organised on 
any relevant or suitable time for the participants, 
e.g. Match day events can be organised for any 
match and clubs can take part from the
15th September 2020 to 11th October 2020. 
Specific themes have been chosen for certain 
days throughout the period as below. These are 
not mandatory but participants are encouraged 
to contribute to each day wherever they can.

Action Weeks

2020

#Morethanfootball Action Weeks 2020  |  Information Pack and Toolkit
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#MORETHANFOOTBALL ACTION WEEKS campaign schedule

Campaign schedule

15.09. –  Launch of the #Morethanfootball Action Weeks with  

  #WeareMorethanfootball challenge 

18.09 –  Education – Action Day

21.09. –  International Day of Peace 

23.09. –  Kick-off European Week of Sport & 

  Special Olympics European Football Week 

24.09. –  Physical Activity & Healthy Lifestyle – Action Day 

25.09. –  Sport and the SDGs 

26. & 27.09. –  (Intellectual) Disabilities 

29.09. –  Sustainability – Action Day

01.10. –  International Day of Older Persons 

02.10. –  International Day of Non-Violence 

06.10. –  Gender equality – Action Day 

08.10. –  Kick-off Fare Football people weeks 

10.10. –  World Mental Health Day 

MORE THAN FOOTBALL AWARD SCHEME 

15.09. – Start of the application period

15.10. – Deadline for the More than Football Award application

25.10. – Announcement of the More than Football Award shortlist

10.11. – More than Football Award ceremony during 14th EFDN Conference

2020  
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Armenia 
Austria 
Andorra 
Belgium                                 
Bulgaria 
Croatia 
Cyprus 
Czech Republic 
Denmark 
England 
Georgia
Germany 
Greece 
Hungary 
Israel 
Italy 
Kosovo 
North Macedonia 
Northern Ireland 
Norway 
Poland 
Portugal 
Scotland 
Spain 
Sweden 
Switzerland 
The Netherlands 
Turkey
Ukraine 
Wales 

Participating 
Countries

# Morethanfootball 
 impact 2019

The 2019 #Morethanfootball Action Weeks built on the foundations set by the inaugural year in 
2018 with a significant increase in participants, activities and engagement throughout the football 
community.  The 2020 Action Weeks are expected to continue this trend but to give an idea of the 
engagement from last year, some of the key data can be seen below.
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283 k
Social media interactions

1,114
Total social media posts 
from organisations

30 Countries 
participating

33 m
Estimated 
social media reach

106
Organisations 
involved

# Morethanfootball 
 embraces 
 Europe
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Participants 2019
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 Participants 2019
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+31 76 369 05 61

actionweek@morethanfootball.eu

eumorethanagame

morethanfootballactionweeks

morethanfootballactionweeks
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Any questions or in need 
of further information?
Please contact us by phone or email: 

www.morethanfootball.eu

The #Morethanfootball Action Weeks 
are an initiative of: 
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